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Introduction

The present publication is dedicated to the projects awarded in92ider the call for proposals
N°GR/00119 Bupport for awarenesgaising activitie®n the value of IP and theffectsof counterfeiting

and piracyp Q

The comperdia are part of the Offic& contribution to a better dissemination of information about
ongoing projects andim to facilitatenetworkingbetweenproject coordinatorsThe projects are divided

into two lots:

Lot11 Reaching children and teachers/future teachers through educational activities in academic and

non-academic learning environments.
Lot2 1t Reaching consumers/citizens and especially young people.

In this compendium, you will find a short description of each projeahd details ofthe beneficiary and
coordinating organisations. Please also note ttegt project descriptions included in thtompendium

arethe onesprovided by the applicants at the applicatiorage.

The presenttompendium reflects the state dhe projects at the end of the selection stagmdata such

as durationthe coordinators or contact details may change during the prépietime.

Thirteenprojects were selected under th@ll. The ompendiumprovidesa brief overview of the aims

and objectives. These projects have an average term ofidizhs
To complete the picture, you will find a brief overview of thiena and objectives of the cddelow.

The call for proposals aims to raia@areness about the benefits of intellectual property as well as the

damage caused by IP rights infringement.
The specific objectives of the call are to:

1) increase knowledge of the value of IP as a tool to protect creativity and innovation by providing
conaete and objective knowledge about i®this endandby increasingawarenes®f the damage

caused byP infringement;

2) engage priority audiences on these issuagingthe relevant leverage possibilitigato account
and especiallyaking note ofhow audiences expect to be addressed on these questions-(non
patronising, objective and neutral) withview to changing behaviour and reducing the app#al

counterfeiting and piracy.



Through this call, the Office expects to:

bl ensurea maximum reaclamongthe identified targets;

1 create the engagement of relevant influencers such as bloggers, artists and other actors such as
teachers and academic experts or multipliéngludingthe media, public authorities or youth
associations, who are able to reach targaidiences through a clearly defined and measurable
process;
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LOT1

REFERENCE: 159¢ HU

TITLE: Music Moves HungaryAll you wanted to know about music but never dared

to ask

DESCRIPTIONhe project involves a series of awareness activities supported by a video campaign with
well-known Hungarian influencers (artists, vloggers, musicians, etc..), wrapped in the cloak of games and
quizzes that culminate in a live event. It builds on the-antinterfeit and antipiracy expertise of one of

the Hungarian copyright agems, ProArt using the skills, reach and experience of one of the most
popular youth orgarsations, the Hungarian National Society of Student and Youth Journalists €DJE)
makes ue of an open andreativeplatform from two successful initiatives for young people wéttot of
experience, thé&rab an Instrumeifiand BTERalent show. The target audience will be in close contact

with artists and will follow the creative procesgthigh a series of videos and live events.

TARGET GROURS8ung peoplgaged betweerl6-24).

ORGANISATION ProArtHungarian Copyrightlkance

PARTNERS N/A

MAXIMUM GRANT: EUR4791361

PROJECT DURATION.2 months



REFERENCE: 105¢ PT

TITLE: Brain deas¢ Consumers respect intellectual property

DESCRIPTIONhis is the continuation of the Grant project from 2QBfain Ideaswhoseaim is to teach
secondary level students about IP and the valualeés, as well as about thmportance to respect the
authors, companies and brands who create new ideas and produtttstimeDECO will use the experien
to develop an IP interactive board game, as an awarerassg tool that can be used by teachers
improve young peopl@ knowledge oflP and increse their awarenessf its benefits and the damag
caused bylP infringement. Current and future teachers will be trained and will implement aware
sessionsin whichthis infotainment toolis usedo engage students and increase their knowledegarding

IP and related issueButure teachers will be involved in IP conferences.

TARGET GROUPS

1 primarily schoolchildren (primary levet between 10 and 14ears approximately)
1 teachersand future teachergprimary level)

1 stakeholders

1 consumers andhe educative community

ORGANISATION Portuguese Association for Consumer Protection (DECO)

PARTNERS N/A

MAXIMUM GRANT: EUR55200.00

PROJECT DURATIONZ2 months



REFERENCE: 80¢ GR

TITLE: Educating youngsters and secondary schte@chers about copyright in

Greece and Cyprus

DESCRIPTIOMe project primarily aims to educate teachers and students of secondary edugation
Greece and Cyprus about the benefits of copyright protection and highlight the damage caused by its
infringement. This initiative will undertake a number of activities to educate young people between 12
and 18years old and their school teachers about copyright protection. The activities will include seminars
targeting teachers of secondary educatiorGreece and Cyprus, the production of educational material
material for media campaigrend the launching of two media campaigns: on¢hia Cypriot media and

one in Greec¢o disseminate the message to larger audiences.

TARGET GROUREcondary school stients(studentsaged between12 and 18§.

ORGANISATION Hédlenic Copyright Organization (HCO)

PARTNERS Sigma Live LTD

MAXIMUM GRANT: EUR58680.92

PROJEMURATION 12months



REFERENCE: 63¢ IT

TITLE: Peers Say No!Peer recommendations for a moneespectful attitude

towards IP

DESCRIPTIORNhe objective of tlis project is to build awareness, understandilagd a conscious
approach,as well agheoretical and practical knowledgamong childrenon how to recogrse the lawful
provision of goods andigital content from illegal, pirat counterfeited or abusive provision. Another
relatedgoal is to encourage the stigmsdition of thisllegal behaviour in the field of J®o share positive
messagesvith peersandto help disseminad the opportunitiesand advantagesf accessing music and

filmsfrom legal sources.

TARGET GROUPS
| primaryand secondargchoothildren(childrenagedbetween6-18);

1 youth attending education and sockdtion activities, youth centres, cultural associations, sports
centres and music schools, scouts, summer schools, leisure canttesher informal educatioal

contexts.

ORGANISATION Associanne Difesa Consumatori @&mbiente- Adiconsum

PARTNERS Com.e comunicazione & editorial srl (publishing company of-DIFgiovani

MAXIMUM GRANT: EUR59984.20

PROJEAURATION 12months



REFERENCE: 121¢ ES

TITLE: IP4Teen Opening perspectives of educators and teenagers on the

importance of IP andhe risks of counterfeitirg

DESCRIPTIOmKhe project will target current and future educators who wéhgageyoung people-
including teenagersvia curricular or extracurricular activities to increase their knowledgeleaih to
respect IP rights. Theoject will involve the design and deliyesf amassive open online courgglOO0Q.
It will also carryout an effective and targeted marketing campaign thans toreach and engage the
target groups in a sustainable way. The IP4Teen MOOC will be dkeélgble and will integrate applied
content with high relevance for the targatidience It will focus onreatlife examples linked to two main
areas of interest: the online world an#loutQ(a slang wordneaning to haveanfluenceor powerin
business opolitics). The idea is to trigger reftdon on the value of IP and the risks involegiracy and

the purchase oknockoffs.

TARGET GROL#hildrenaged13 to 18yearsold.

ORGANISATION Universidad de Alicante

PARTNERS N/A

MAXIMUM GRANT: EURS8755.84

PROJEURATION 12months
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REFERENCE: 154-IT

TITLE: IP, play with it!- IPPI

DESCRIPTIONe projectaims to develop effective and innovative training tools based on interactive
approaches, where young people can understahd role of IP protectionin a healthy business and
consumer environment. The learning activities and infotainment material will be partly based on game
theory. Young people at school will be given the opportunity to learn from best practices on innovation,
the starting up ofbusiness and the role of IP protection in the processwell as the importance of a
healthy business and consumer environment linked to IP protection. Young people wikasen the
opportunity to test and apply their creativityith role playing and strategy planning linked to the role of

IP protection in the process of develag a business idea

TARGET GROUPR&nagersagedbetween14 andl8.

ORGANISATION Camera di Commercio Industria Artigianato Agricoltura di Terni

PARTNERS Innovation Training CentréTC

MAXIMUM GRANT: EUR47816.26

PROJEMURATION 12months
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REFERENCE: 180¢ PL

TITLE: Intellectual property rights? | get it!

DESCRIPTIOMis project aims to strengthen personal, social and learning competences as well as to
encourage and enhance creativity, innovation and entrepreneurafipngchildren and young@dultsin

their learning environment. Additionally, the idea is to challengedle& of respect for IP (maintlgrough
piracy) while using cultaf goods due to a lack of awareness that there are legal sources of culture and
negative consequence® online piracy.This projectentails a number of workshops, productioof
materialsand dissemination through different channelshil@ren, young adultsand teachers will be
provided with tools tchelp thembetter understandthe role of IRas well as its implications for socéald
cultural developmentand innovation. The target audieacwill be provided with comprehensive

knowledge regarding legal sources of digital culture and encouraged to make use of legal digital sources.

TARGET GROURSIdents agehetween6-18 and teachers

ORGANISATION Fundacija Legalna Kultura

PARTNERS N/A

MAXIMUM GRANT EUR59997.01

PROJEMURATION 12months
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LOT2

REFERENCE: 169¢ BG

TITLE: Stimulating respecftor intellectual property rights among young customers
in Bulgaria and Portugal in support of innovation, creativity and

entrepreneurship

DESCRIPTIONe objective of tiis project is to engage the audienea Bulgaria and Portugal tgain
their respectfor IP rights through adapted and eayrunderstand information about IP and the damage
caused by IP rights infringements. This will be achieved by developingneithe information and
materials fordisseminationthe launching of an online campaigtie organistion of local and cross
border faceto-face eventsthe publication of promotionahrticlesin speciaked andmainstreammedia
andthe creationof shat video messages on different TWannels The planned activities will be done in

parallel in Bugaria and Portugal.

TARGET GROUPS

1 young people 4ged15-24) as users of digital content
1 young citizensdged24-29) regardingthe importance of IP to support innovation, creativity and
entrepreneurshipespecially in relation tdigital content andhe online purchase of goocls

1 adults on the benefits of protecting IP and the damages causdtdoipnfringement of IP.

ORGANISATION Association fothe Legal Assistance of Consumers

PARTNERS Consultis Consultoria Empresarial, Unipestada.- CN

MAXIMUM GRANT: EUR5999200

PROJECT DURATION.2 months
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REFERENCE: 185-IT

TITLE: IP- Experience

DESCRIPTIONMis project aims to engage university and high school studentmtaillectual property
rights, theirprinciplesand economical value, through a progmaraof workshops and live events in Milan
and Barcelona. On the o&nd, it aims tocapitalise orthe previous Theorem project from Grants 2017
(promoting knowledge of IRmonguniversity researchers, future young dtaips and entrepreneurs)
while on the otherhandit aims to addsomedistinctive features, focusing attentimn the required target

within an international framerork.

TARGET GROURS8ung peopleagedbetween15-24.

ORGANISATIORondazione Politecniadi Milano

PARTNERS

1 Poitecnico di Milan@ PoliMi
i PoliHubg Innovation District & Startup AcceleratioRoliHub Servizi s.r.1.

1 Univesitat Politécnica de Catalunya

MAXIMUM GRANT: EUR8999891

PROJEMURATION 12months
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REFERENCE: 139¢ IT

TITLE: Beaware, protect your future: an information and awareness campaign on

IP rights in Italy and Spain

DESCRIPTIOMiIs project aimsto design a IP informationcampaign, establishing partnerships with
stakeholders and orgasdtions usingthe AgenziaNazionde Stampa AssociattANSAandthe Spanish
international news agencFEnetworks on different platforms, multimedia production, news coverage
and distribution reaching a wide and differentiated public with a particular focus on young pédyle.
two leading national news agencies (ANSA and gleRjo reach a very highumberof people thanks to
their traditional channels. Additionally, the multiplier role of news agencies and the involvement of
partners with specialised audiences and specific influene@ms to increase the total reach of the

campaign

TARGET GROUPI® ¢eneral public and consumers, in particular young people

ORGANISATION Agenzia Nazionale Stampas@ciatas ANSA

PARTNERS EFE S.A.

MAXIMUM GRANT: EUR89937,35

PROJECT DURATIONZ2 months
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